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01 — WHAT HAPPENED

Al demand forecasting is live at scale. Safety stock reductions are following.

» Blue Yonder serves 76 of the Fortune 100 and 3,000+ retailers globally. Relex, 09 Solutions, and Kinaxis are embedded in major U.S. grocery, apparel,
and general merchandise chains.

« Vendors claim 15-30% inventory reductions in production deployments. Retailers are reducing safety stock buffers based on those accuracy improvement
numbers.

» Targettook $1.5B in inventory write-downs in 2022. The Al forecasting failure mode is not chronic underperformance — it is confident underperformance
at high-stakes moments: promotions, new launches, disruptions.

« Microsoft Azure Supply Chain Center (2022) integrated Al demand sensing into the enterprise platform layer. The accuracy of its signals inherits the
same performance distribution as the underlying models.

- Walmart, processing 650+ petabytes of transaction data, is the industry benchmark for Al-driven supply chain. Most retailers that cite Walmart as
justification have fundamentally different data maturity.



02 — THE CORE PROBLEM

Aggregate accuracy metrics hide event-type performance. Safety stock re-
ductions should not be uniform.

« Al demand forecasting performs well on stable, high-velocity SKUs with years of clean sales history. This is where vendor benchmark numbers come
from.

« ~85% of significant forecast errors occur during promotional events, new product introductions, and supply disruptions — exactly the categories where
safety stock reductions are most dangerous.

« Mean Absolute Percentage Error across the full SKU portfolio obscures this: strong baseline performance mathematically dominates the headline metric,
masking poor promotional and launch performance.

« Most retailers that have reduced safety stock did so based on the aggregate metric — not on validated performance in the specific event types where
buffer reductions create exposure.

« Buyer override mechanisms exist at most retailers but override outcomes are not systematically tracked. No one knows whether the Al or the buyer adds
more value in specific categories.



03 — DECISION REQUIRED

Before the next safety stock reduction: verify performance by event type, not
just in aggregate.

I The decision is not whether to use Al demand forecasting. It is how much operational trust to extend to the output — and in which specific categories.

The safety stock decision is where that trust becomes financially consequential. Reducing buffer in categories where Al accuracy is verified releases
working capital safely. Reducing it uniformly, based on aggregate metrics, concentrates risk in high-stakes event categories.

The governance gap: most retailers have not segmented Al accuracy by event type, and have not implemented override outcome tracking. They are
extending trust they have not validated.



03 — OPTIONS

Four postures for Al demand forecasting trust calibration.

Maintain current deployment
— reduce safety stock based
on vendor-reported aggregate
accuracy

Captures working capital benefit. Ac-
cepts tail risk in promotional and
launch categories where Al under-
performs the aggregate. Defensible
for stable SKU portfolios with low
promotional intensity.

Event-type performance audit
— differentiate buffer policy by
Al accuracy segment

Segment MAPE by baseline / pro-
motional / new product introduction /
disruption. Reduce buffer only where
accuracy is verified in your deploy-
ment. Retain buffer where it is not.
The defensible governance posture.

Implement override tracking —
systematic feedback loop be-
tween buyer judgment and Al
accuracy

Log every buyer override and its
outcome. Review quarterly. Calibrate
category-level Al trust based on
measured override accuracy. Com-
plementary to B, executable immedi-
ately.

Pause safety stock reduction
— maintain current buffer until
event-type performance is val-
idated

Conservative. Delays working capi-
tal release 3—6 months pending val-
idation. Defensible after write-down
events. Appropriate where board or
investor scrutiny of Al governance is
elevated.



04 — RECOMMENDATION

Audit by event type. Differentiate safety stock policy. Instrument override tracking now.

Pull Al forecast versus actual data for 18—24 months. Segment by event type: stable baseline, promotional periods, new SKU introductions (first 12 weeks), and
supply disruption periods.

Calculate MAPE separately for each segment. You will find strong baseline performance and materially weaker promotional and launch performance in virtually
every retail Al deployment.

Apply differentiated safety stock policy: reduce buffer in stable categories where accuracy is verified. Maintain or increase buffer in promotional and launch
categories until performance is validated in your deployment.

Build override logging into your planning system configuration. It can almost certainly capture this already — it is not turned on. Review outcomes quarterly by
category manager and SKU tier.

In vendor RFPs, require event-type segmented accuracy data from reference customers in your retail category — not aggregate accuracy numbers from their
best-performing deployments.

Add a model update notification clause to your vendor agreement. When the model updates, your safety stock policy may need revalidation. Most retailers do not
know when model updates occur.



05 — RISKS

Five risks to model before cutting inventory buffer.

1.

Promotional stockouts from Al underperformance during high-rev-

enue events

Al models extrapolate from historical promotional patterns. Novel mechanics, new
pricing tiers, or first-time promotional inclusion create forecast error at exactly the
moment the promotion was designed to capture revenue.

3,

Supply disruption amplification — reduced buffer leaves less re-
silience

Al improves demand variance coverage, not supply variance. Safety stock reduc-
tions based on demand accuracy improvements leave the same supply disruption
exposure with less inventory cushion.

5.

Silent model drift — cloud Al updates shift forecast behavior without
planning team awareness

SaaS demand forecasting platforms update continuously. A model update that
improves baseline accuracy while degrading promotional performance can show
as neutral on the aggregate metric. Most retailers have no protocol to detect this.

2.
New product launch failures from zero-history forecasting

Al demand forecasting requires historical signal. New introductions use analogues
— similar products' launch curves. Analogue selection quality determines forecast
quality. Genuine novelty (new category, new price point) degrades analogue accu-
racy significantly.

4.

Vendor benchmark misapplication — their reference customer data
quality is not yours

Published accuracy numbers come from clean-data, mature-deployment environ-
ments. Your item master completeness, promotional calendar integration, and sales
history quality will produce different results. Validate in your deployment before
reducing buffer.



06 — QUESTIONS
Six questions before the next safety stock decision.

Has your team segmented Al forecast accuracy by event type — baseline, promotional, new product introduction, supply disruption — or are you operating
on aggregate metrics from the vendor?

What is your measured MAPE during promotional periods in your top revenue categories? How does that compare to your legacy statistical baseline in the
same event type?

Are buyer overrides tracked with outcomes? Do you know which of your category managers add value with their overrides and which categories the Al
consistently outperforms buyer judgment?

Has safety stock policy been differentiated by Al accuracy segment, or applied uniformly based on aggregate accuracy?

Does your vendor agreement require notification when the underlying forecasting model is updated? Do you have a revalidation process for safety stock policy
after model updates?

If Al demand forecasting were unavailable for two weeks during peak season, what is your fallback process and what inventory buffer does it require?



07 — VENDOR LANDSCAPE

Four tiers of Al demand forecasting at retail scale.

Blue Yonder (Panasonic): 3,000+ customers, 76 of Fortune 100, deep Walmart partnership. SaaS and managed service. Microsoft Azure Supply Chain
Center integration. Strongest for large-format grocery and general merchandise.

Relex Solutions: Finnish-origin, growing fast in U.S. grocery and convenience. Strong on fresh/perishables forecasting. Claims 15-20% inventory
reductions in production. Tends to outperform on short-cycle categories.

09 Solutions: Enterprise planning platform founded by former i2 Technologies executives. Positioned as legacy ERP planning module replacement.
Strongest for retailers with complex multi-tier supply networks.

Kinaxis: Supply chain orchestration focus, not pure demand forecasting. Strongest where demand uncertainty couples to supply chain risk modeling
across long lead-time global supply networks.

Microsoft Azure Supply Chain Center: Platform integration layer, not a standalone forecasting engine. Connects to Blue Yonder, SAP, Oracle. Al demand
sensing via Azure OpenAl Service. Value is in unified visibility, not standalone forecasting accuracy.



Al INSIGHT LAB

The Deployment Memo

One enterprise Al deployment, dissected every Tuesday.
Written for executives who have to decide, not just read.

Subscribe at aiinsightlab.cloud — free during beta.



